


Findings

The results of the blind A/B test indicate that 
there is a very strong positive correlation 
between OCP coverage and merchant 
revenue lift.  Coverage refers to the number 
of product and price matches available for 
the OCP application to display.  Specifically, 
merchants who applied OCP to products with 
coverage of 35% or more experienced 
increases in average revenue, average order 
size, and total site revenues.

Methodology

The Winbuyer Onsite Comparative Pricing Application was deployed simultaneously on each of 
the six retailers’ sites participating in the study.  Throughout the duration of the study, all 
visitors to the participating sites were subject to a blind A/B test.  Half of the visitors saw 
WinBuyer’s OCP application when they landed on a product page, while the other half did not. 
A combined total of over 10,000 transactions were processed and the total revenue generated 
surpassed $1M during the test period.

Average revenue lift of 4.9% achieved on 
pages that applied the Winbuyer OCP 

Average order value increased by 3.2% on 
pages with Winbuyer’s OCP application. 

Total site revenues increased by 2% at 40% 
coverage. 

The Effect of Coverage on Conversion
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The Effect of Coverage on Average Order Value
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Total Coverage Impact on Page Revenues (RPM)
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For more information on the coverage available for your store contact us at www.winbuyercorp.com

WinBuyer’s OCP solution is a simple JavaScript application which requires minimal 
integration effort and carries no out-of-pocket cost for basic implementations.  


